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Toém tat:

Nghién ciru nay phén tich cdc nhdn t6 anh hwéng dén hanh vi mua hang boc dong cia
nguwoi tiéu ding Viét Nam trong boi canh COVID-19 bang cach dp dung mé hinh S-O-R
cua Mehrabian and Russell (1974) dua trén dit liéu khdao sat 454 nguoi tiéu dung theo hinh
thirc online. Két quad kiém dinh SEM da xdc nhén noi so COVID-19, sw qua tdi thong tin vé
Covid-19, nhdn thirc vé COVID-19, sy khan hiém cdc san pham thiét yéu va sw mua hang tich
trit ¢6 anh hwong tich ciee dén hanh vi mua hang boc dong. Bén canh dé, sw qud tdi thong tin
vé Covid-19 va nhdn thirc vé COVID-19 ciing ¢6 anh huwéng dén néi so COVID-19, tir d6 dan
16i hanh vi mua hang béc dong. Két qua nghién civu la co sé dé cdc bén lién quan (nha qudn
Iy, nha chinh sdach, doanh nghiép) cé sw chudn bi va thay doi can thiét dé dam bao on dinh thi
truong hang tiéu ding trong nhitng tinh huong bdt on trong twong lai.

Tir khéa: COVID-19, ndi s¢, mua hang bdc dong, su qua tai thong tin vé Covid-19, su khan
hiém hang hoéa thiét yéu, S-O-R.

Ma JEL: M300.

A study on factors affecting Vietnam consumers’ impulse buying behavior in the period
of COVID-19

Abstracts:

This study explored factors influencing impulse buying behavior in the context of the COVID-19
pandemic by applying the S-O-R by Mehrabian and Russell (1974) for the data from 454
online surveyed consumers. Results of SEM test show that fear of COVID-19, information
overloading, perception of COVID-19, the scarcity of essential products and panic buying
have a positive impact on the impulse buying behavior. In addition, information overloading
and perception of COVID-19 also influence the fear of COVID-19, which in turn results in
impulse buying. The implication of this research findings could be used by related parties
(government, policy makers, businesses) to prepare and implement necessary changes to
ensure the stability of consumer goods market for any future uncertainty.

Keywords: COVID-19, fear, impulse buying behavior, information overloading, scarcity of
essential products, S-O-R.
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1. Pat van dé

Mua hang bbc dong duge dinh nghia 12 hanh vi mua hang tu phat, khong suy nghi va khong c6 ké hoach
(Lin & cong su, 2018), xay ra khi nguoi tiéu dung ngay 1ap tic, tich cuc va kién tri mong mudn mua thu gi
d6 va khong quan tim dén hau qua (Rook & Fisher, 1995). Mic du ¢6 thé dan ti nhitng lang phi vé tai chinh
ctia khach hang, hanh vi nay gitp gia ting doanh sb ban cho cac doanh nghiép. Rook (1987) cho rang hanh
vi mua hang bdc dong 1a mdi quan tdm chinh dé cac doanh nghiép thuc hién cac ké hoach marketing. Do
vay, cac két qua nghién ctru vé hanh vi mua sdm bdc dong 1a can thiét dé giup cac doanh nghiép kich thich
viéc mua sdm cua khach hang va gia ting doanh sd.

COVID-19 1a mét trong nhiing thach thirc nghiém trong nhat ma Chinh phu va cac doanh nghiép phai dbi
mit trong thé ky qua. Khi dai dich COVID-19 xay ra, nhiéu ngudi lo ling vé sirc khoe cua ban than va gia
dinh, vé ndi so chét, vé su thiéu hut hang hoa... Ho mua sdm bdc déng dé dbi pho voi “trang thai cam xuc
tiéu cuc” do su o 1ap kéo dai va su khong chic chin (Ahmed & cong su, 2020). Két qua 1a san phim mua
vé khong duoc tiéu dung dan dén tich trit v6 1y va lang phi ngudn luc xa hoi, khién cho tinh trang rdi loan
hodc tham chi té liét ciia nganh ban 1¢. Viéc mua sim nay da gay ra tinh trang thiéu hut nghiém trong ngudn
cung, lam ting ap luc 1én cac nha cung cap trong viée dap tung nhu cau trong thoi ky dai dich va lam ting
su hoang loan ctia cong chung.

Ngudi tiéu ding tir cac nén kinh t& chuyén d6i nhu Viét Nam ciing ¢6 mot sé xu hudng hanh vi tuong
tu nhu nguoi tiéu ding ¢ cac nén kinh té phat trién, bao gdbm ca hanh vi mua sdm bdc dong. Mot s6 nghién
clru gan day da minh hoa céac kiéu hanh vi bdc dong ciia nguoi tidu dung trong cc tinh hudng ¢ thi trudng
Viét Nam. Nam 2020, nhu nhiéu quéc gia khac, Viét Nam cling phai ddi mat vai nhitng thach thuc do dich
COVID-19 gay ra, tuy nhién, c6 rat it nghién cru vé& hanh vi mua bdc dong trong bdi canh COVID-19. Do
vay, nghién ctru cac nhén t6 anh huong dén hanh vi mua hang bdc dong ciia nguoi tiéu dung Viét Nam trong
COVID-19 ¢6 y nghia ca vé mat 1y ludn va thyc tién. Dya trén két qua, nghién ctru s& dwa ra nhimg ham y
gia tri cho Chinh phu, nha san xut va nha ban 1¢ trong linh virc hanh vi ngudi tiéu dung nham kiém soat ndi
so hii va thuc day tiéu dung dung dan trong dai dich.

2. Co s Iy thuyét va mé hinh nghién ciru

2.1. Khdi niém mua hang béc dong

Mua hang boc dong da tré thanh tdm diém cta cudc thao luan trong linh vuc tiéu ding vao nhiing nim
1940. Stern (1962) di dinh nghia “mua hang bdc ddng thudong duoc coi 1a dong nghia voi viéc mua hang
khong c6 ké hoach”. Kollat & Willett (1969) mé ta hanh vi mua hang boc ddng 1a hanh vi mua hang bat ngo,
dugc thuc hién ma khong co ké hoach trude khi budc vao mot cura hang ban 1é. Rook & Gardner (1993)
da dinh nghia mua sim boc dong 1a mot hanh vi khong c6 ké hoach lién quan dén viéc ra quyét dinh nhanh
chong va xu hudéng mua san phadm ngay lap tirc. Nhu vy, mua hang boc dong theo quan diém truyén théng
dugc dinh nghia don gian 1a mua hang khong c6 ké hoach. Tuy nhién, dinh nghia nay da bj chi trich & chd
hanh vi “khong c6 ké hoach” khong nhét thiét 1a “bc dong” (Rook & Gardner, 1993). Viéc mua hang ngoai
ké hoach c6 thé xay ra, don gian 1a do ngudi tiéu ding c6 nhu cau mua mdt san phim nhung vi 1y do nao dé
chua dugc dua vao danh sach mua sim tir trudc. Diéu niy cho thay rang viéc mua hang khong c6 ké hoach
khong nhat thiét phai di kém véi mong mudn cip bach, thuong 1a dic trung cua viéc mua hang bdc dong.

Rook (1987) di dua ra mot dinh nghia toan dién vé mua sdm boc ddng, bao gdm ba dic diém chinh: mua
hang khong c6 ké hoach, kho kiém soat va co lién quan dén cam xuc: “Mua hang bdc ddng xay ra khi ngudi
tiéu dung trai qua mot trai nghi¢m dot ngot, thuong manh me va dai dﬁng dé thuc giuc mua mot cai gi do
ngay 1ap tirc. Sy boc dong khi mua nay thé hién trang thai tinh cam kha phirc tap va c6 thé kich thich xung
d6t cam xuc ctia ngudi tiéu dung. Ngoai ra, viéc mua sim boc dong c6 khuynh hudng xay ra khi nguoi tiéu
dung it quan tim dén hau qua cta né” (trang 191). Theo quan diém nay, mua hang boc dong l1a mot mong
mudn manh liét & c6 duge san pham, mot cam giac tha vi di kém cling nhu bé qua nhitng cam giac va hau
qué tiép theo cua quyét dinh mua hang. Pay ciing 1a dinh nghia dugc sir dung trong nghién ciru nay.

2.2. Téng quan nghién citu vé cdc nhén to dnh hwéng dén hanh vi mua hang béc dong
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Céc hoc gia da tap trung vao viéc mua hang bdc ddng clia ngudi tiéu dung trong nhiéu thap ky. Cac nhan
t6 anh huong dén hanh vi mua bdc dong duoc chia thanh hai loai chinh: cac nhan t6 ngoai sinh va cic nhan
t6 noi sinh (Iyer & cong sy, 2020). Xét vé cac nhan to ngoai sinh, bau khong khi cua cira hang, quang cdo,
hinh thirc san pham va gia ca c6 thé tac dong dén hanh vi mua hang bdc ddng (Mohan & cong sy, 2013). Xét
vé nhan t6 nodi sinh, dic diém nguoi tiéu dung, dong co, cam xuc, gioi tinh va tudi tac anh huong dén hanh
vi mua hang boc dong (Amos & cong su, 2014).

Lién quan dén cac yéu t6 cam xic, cac nghién ctru thye nghiém chi ra rang viéc mua hang bbc dong c6
thé dugc thuc déy bdi cac kich thich cam xuc (Leverin & Liljander, 2006; Ahmed & cong sy, 2020), va nod
¢6 lién quan mat thiét dén nhitng cam xuc tiéu cuc (Silvera & cdng su, 2008). Nguoi ta phat hién ra rﬁng
nhitng c4 nhan c6 nhiéu triéu chimg lo ling hodc tram cam hon c¢6 nhiéu kha ning biéu hién mirc do bdc
dong cao hon (Yu & cong su, 2020). Mot nghién ctru vé viéc mua hang bc dong trong thoi ky COVID-19
da chimg minh rang sy lo lang hang ngay da gop phan vao viéc mua hang boc dong hang ngay (Xiao & cong
su, 2020). Theo d6, ngudi ta cho rang nhitng ca nhan c6 nhidu cam xtc tiéu cuc hon s& ¢6 xu hudéng manh
m& hon ddi voi cac hanh vi mua hang boc dong.

2.3. Mé hinh S-O-R

Céc nghién ctru hién tai xac dinh mé hinh S-O-R (kich thich tir méi truong, chu thé va dap tmg) dugc phat
trién boi Mehrabian & Russell (1974) 1a khung 1y thuyét dé hiéu biét toan dién cac nhén t6 anh huong dén
hanh vi mua bdc dong. Theo ba yéu t6 ciia mé hinh S-O-R, kich thich (Stimuli) trong tmg v&i mot kich hoat
trong moi truong nhan thirc anh huong dén trai nghiém tinh cam ctia nguoi tidu dung; chu thé (Organism)
tuong ing v6i danh gia ndi bo cua ngudi tiéu dung vé kich thich; va phan tmg (Response) tuong g voi
hanh vi mua ctia nguoi tiéu ding, 14 phan tng d6i véi kich thich va danh gia ngi bo ciia ho.

Anh huong cia dai dich COVID-19 dén hanh vi mua bc ddng ciia khach hang dwoc giai thich bang mo
hinh S-O-R. B&i canh COVID-19 nhu mét kich thich bén ngoai s& kich hoat cac phan tmg cam xuc giira
ngudi tiéu ding. M6 hinh nay cung cap mot khung 1y thuyét, thé hién cach cac ca nhan c6 thé phan tmg vé
mit cam xuc dé dap tng véi moét kich thich méi truong nhu dai dich (Zheng & cdng su, 2020), ttr d6 anh
hudng dén hanh vi bdc ddng ciia ngudi tiéu dung (Liu & cong sy, 2019).

2.4. Phdt trién gid thuyét nghién ciru

Néi so COVID-19

So hai la mét cam xtic nguyén thiy, manh mé va ty nhién cé thé anh huong dén viéc ra quyét dinh
(Ohman & Mineka, 2001). Trong nghién ciru nay, ndi so COVID-19 1a nhitng cam xuc tiéu cuc, nhitng
lo ling vé viéc bi nhiém bénh hodc lay nhidém cho ngudi khac do toc dd va phwong thirc 1iy truyén nhanh
chong va vé hinh ciing nhu ty 1& méac bénh va tir vong cia COVID-19 (Ahorsu & cong su, 2020). Noi s¢
hai vé cai chét co thé 1am ting nhu cau tim kiém va tiéu thu cta cai vat chit cua ngudi tiéu ding (Wang &
cong sy, 2021). Piu nay 1a do viéc mua sam boc dong co thé mang lai su thoai mai vé tam 1y va sinh 1y cho
nguoi tiéu ding, dong thoi chuyén hudng su cht ¥ ctia ho ra khoi ndi dau ciia mdi de doa tir vong mét cach
¢6 y thirc. Nhu vay, COVID-19 da gép phan lam ting sy s hai va su khong chic chin ctia nguoi tiéu ding
khién ho ap dung cac hanh vi bao vé dé thoat khoi ndi s hai hodc rui ro. Trong dai dich COVID-19, nguoi
tiéu dung s& thiy viéc mua hang béc déng nhu mot phwong tién dé giam b6t ndi so hii vé COVID-19. Do
do, gia thuyét duoc dé xuét nhu sau:

HI: Né6i so COVID-19 ¢6 anh hwong tich ciee dén hanh vi mua hang boc dong ciia nguwoi tiéu ding

S qud tdi théng tin vé Covid-19

Qua tai théng tin dwoc mé ta 1a mot tinh hudng trong dé lwong théng tin ma moi ngudi tiép xuc vuot
qua muc ma ho co thé xtr 1y mét cach hiéu qua (Zhang & cong su, 2014). Trong dai dich COVID-19, lugng
thong tin khong 16 va phong phu trén mang xa hoi dan dén nguy co qua tai thong tin va gy ra nhiéu hanh vi
tiéu cuc (Laato & cdng su, 2020). Co thé théy rﬁng khi cac ca nhan bi qua tai thong tin, ho s€ gap kho khan
hon trong viéc xac minh cac ngudn thong tin va diéu nay c6 thé dan dén viéc tiéu thu va pho bién nhiéu hon
tin tic gia mao. Hang triéu bai dang lién quan dén vi-rt corona xuét hién trén mang xa hoi mdi ngay, hinh
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anh va video hién thi cac ké hang trong trong siéu thi, moi ngudi chen 14n nhau mua cac vét dung can thiét da
tang thém ndi am anh, sy hoang mang va so hai cho ngudi tiéu dung. Trong cudc khung hoang COVID-19,
ngudi tiéu dung st dung thong tin nhu mot yéu t6 c6 gia trj trong viée ra quyét dinh. Sy qua tai thong tin,
dac biét la nhiing thong tin sai léch khién moi nguoi lo le"mg va s¢ hai hon trong dai dich chét choc (Limaye
& cong su, 2020), ho c¢6 xu hudng mua bdc dong cac hang hoa thiét yéu va khong thiét yéu (Crabble, 2020)
v6i muc dich tron trong nha (Naeem, 2021). Do d6, chung t6i da dua ra cac gia thuyét:

H2A: Sw qud tdi théng tin vé Covid-19 cé dnh hwéng tich cwc dén néi so COVID-19.

H2B: S qud tdi théng tin vé Covid-19 c6 anh hwéng tich cwe dén hanh vi mua hang boc dong.

Nhén thirc vé COVID-19

Nhan thirc vé COVID-19 1a mirc dd hiéu biét ciia moi nguoi vé su nguy hiém, sy 1ay nhiém ciia COVID-19
so voi céac dich bénh trudc d6 (nhu SARS hay cam A, HIN1) (Chiu & cdng sy, 2021). Mac du nhan thtc
khong giéng nhau gitra cac ca nhan nhung phan 16n moi ngudi nhan thay tac dong tiéu cuc cia COVID-19,
dan dén nhitng cam xtic va suy nghi tiéu cuc, do vay nhén thirc vé COVID-19 phan anh muc lo ling bi méc
bénh ctia moi ngudi (Chiu & cong su, 2021). Vi sy 1ay lan manh va s nguoi chét gia ting, nguoi dan nhan
thirc vé sy khong chic chan cia tinh hubng nay va nhan thirc rang cac qudc gia co su kiém soat dai dich &
mirc thap, do d6, gop phan giy ra sy so hii. Bén canh d6, cac nghién ctru trude ddy da chi ra ring moi ngudi
thay d6i hanh vi tiéu dung cua ho theo cach béc dong hon trong dai dich COVID-19 (Cain, 2020), diéu nay
cho thay mbi lién hé giira nhan thirc vé COVID-19 va sy thay doi trong m6 hinh hanh vi tiéu ding. Do d6,
chung t6i dua ra cac gia thuyét:

H3A: Nhdn thire vé COVID-19 ¢6 anh hwéng tich cuee dén néi so COVID-19.

H3B: Nhdn thirc vé COVID-19 c6 anh hwéng tich cue dén hanh vi mua hang béc dong.

Sir khan hiém cdc hang héa thiét yéu

Trong marketing, sy khan hiém duoc dinh nghia 1a mét mat hang co san véi sb luwong va thoi gian han
ché (Chen & cong sy, 2021). Chién thuat khan hiém ciing 12 mét cong cu marketing thuong duoc sir dung,
trong d6 cac nha ban 1é thuong treo cac bang-ron “out-of-stock”, “sold out” hay “unavailable” dé dién dat
vi€c ngung cung c?ip san phém hodc dich vu, tir do kich thich hoat dong mua hang, trong d6 c6 ca mua hang
bdc dong cua ngudi tiéu dung. Nguoi tiéu ding s& cam thiy lo ling néu ho khong nhan dugc san pham
dung han va phai tranh gianh v&i nguoi khac, do d6, ho thay san pham nay dang dé mua ngay bay gid (Jang
& cong su, 2015). Trong dai dich Covid-19, yéu cau gian cach ctia Chinh phu khién nguén cung san phém
bi anh huéng dan t6i sy khan hiém tam thoi vé s6 lugng hang hoa sin c6 trong cira hang va nhiing lo ngai
vé kha ning cung cip hang héa trong tuong lai khién moi ngudi lo ldng, kich thich ho mua hang béc dong
nhu mot bién phép bao vé ban than. Hau hét khach hang c6 xu huéng mua hang san phdm ban 1¢, dic biét
1a hang tap hoa va thuc pham, mic du ctra hang khong co giam gia hodc cac chuong trinh wu dai (Naeem,
2021). Do d6, gia thuyét duoc dé xuit:

H4: Su khan hiém ciia cdc hang hoa thiét yéu cé tac dong tich cwc dén hanh vi mua hang béc dong.

Mua hang tich trit (panic buying)

Theo Oxford (2020), viéc mua hang tich trir 1a hanh dong mua ) luong 16n mot san phém hodc hang hoa
cu thé do lo ngai vé su thiéu hut sép téi hodc tang gid dot ngdt. Tur gdc do vi mo, mua hang tich trir lam giam
ngudn cung va tao ra nhu cau cao hon, dan dén lam phat gia cao hon. Mua hang tich trit 1a mot phan tmg phd
bién cta nguoi tidu dung dbi véi cac tham hoa va thudng xay ra khi ngudi tiéu dung du doén, hodc khi mot
tham hoa xay ra (Islam & cong su, 2020). Vi ndi lo sg khong biét diéu gi s& xay ra trong twong lai, ngudoi
tiéu ding mua tich trir va don sach cac ké hang trong siéu thi dé du trir nhu yéu phdm hang ngay ¢ nha. O
nhiéu quc gia, hinh anh ngudi tiéu dung xép hang dai voi xe day chat day gidy vé sinh, chat khir tring, nude
dong chai, sita va cac mit hang tap hoa khic do sg COVID-19 (Crabble, 2020) khién nhiing ngudi xung
quanh mua tich trit vi s¢ hai, va trong bdi canh hoang loan, ho khong c6 du thoi gian dé 1én ké hoach va lua
chon san pham theo nhu cau nén ho s& mua béc dong. Do do, gia thuyét sau dugce dé xuat:

HS5: Mua hang tich triv ¢é tac déng tich cwe dén hanh vi mua hang boc dong.
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Nhu vy, mé hinh nghién ciru duoc dé xudt nhu Hinh 1.

Hinh 1: M6 hinh nghién ctru dé xuét

Su qua tai thong tin vé A
Covid-19 v N&i sg COVID-19
Nhan thirc vé COVID-19 A

H1

Sy khan hiém cac hang hoa

thiét yéu Hanh vi mua hang boc dong
H4

Mua hang tich trit

H5

Nguon: Nhém téc gia.

3. Phuong phap nghién ctiru

Nghién ctru dugce tién hanh qua 2 giai doan 1a nghién ciru so b va nghién ciru chinh thirc. Nghién ciru
so bo dinh tinh bang viéc phong vin 04 chuyén gia marketing, 04 ngudi tiéu dung & Ha Noi nham bd sung,
hiéu chinh cic thang do. Céc cu hoi phong van dinh tinh tap trung vao cac van dé: ban chat cia hanh vi mua
bdc dong; Iy do mua hang bdc dong; hang héa thudng duge mua mot cach boc dong; cac yéu té anh huong
dén hanh vi mua boc déng... Nhom tac gia ciing lang nghe nhan xét ciia nguoi dugc phong van vé timg ndi
dung cu thé cua thang do, tir ngit sit dung trong thang do. Két qua nghién ctru dinh tinh gitip nhom tac gia
phat trién thang do va xdy dung bang hoi khao sat.

Nghién ctru chinh thirc thong qua phwong phép dinh lugng dé kiém dinh cac gia thuyét dya trén dit ligu
thu thap bang bang cau hoi khao sat. Do gidi han vé thoi gian va ngudn lyc nén nhom tac gia stir dung phuong
phap chon méu phi xac suat, k¥ thuat lay mau thuan tién. Ngoai ra, do sy han ché di chuyén vi gidn cach xa
hoi, dir li¢u dugce thu thap béng hinh thirc online thong qua mang xa hdi voi bang cau hoi dugc thiét ké trén
Google form. Sau gin mot thang khao sat (tir ngay 9 thang 1 — ngay 30 thang 1 ndm 2022), 454 bang tra 10
hop 1¢ v6i day du thong tin, dat yéu cau vé chat lugng dugc dwa vao phan tich.

Két qua cua cac dbi tuong nghién ctru nhu sau: nam chiém 35,5% va nit chiém 64,5%. Co cau do tudi
gom: dudi 25 tudi chiém 66,3%; 30,4% tir 25 dén 40 tudi; 3,3% trén 40 tudi. Co cau trinh do hoc van bao
gdm: 20,3% tbt nghiép phd thong trung hoc hoc va gan 61,5% ngudi duoc hoi co trinh d6 hoc van cao (co
bang cr nhan tré 1én). Co cau vé thu nhip hang thang, dudi 10 triéu dong 13 64,5%; tir 10 dén 25 triéu dong
1a 27,1%; con lai 8,4% c6 thu nhap trén 25 tri¢u déng.

3.1. Thang do

Céc thang do duogc rat ra tir tong quan nghién ctru nhung c6 su diéu chinh phit hop véi bbi canh nghién
ctru dé dam bao tinh thyc té. Cac bién trong mo hinh duoc do bang thang do Likert voi thang diém danh gia
tir 1 dén 5.

Thang do hanh vi mua hang béc dong gom 3 bién quan sat dugc tham khao tir Darrat & cong su (2016).
Thang do ndi sg COVID-19 dugc tham khao tir nghién ciru ctia Ahorsu & cong su (2020) va thang do nhan
thirc vé COVID-19 duoc tham khao tir nghién ciru cia Lee & cong sy (2012). Thang do sy qué tai thong tin
vé Covid-19 dugc tham khao tir Laato & cdng sy (2020). Cac thang do su khan hiém cac hang hoa thiét yéu
dugc tham khéo tor Wu & cong su (2012) va thang do mua hang tich trir dugc tham khao tir nghién ctru cua
Lins & Aquino (2020).

4. Két qua nghién ciru va thio luin
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4.1. Danh gia dj tin cdy ciia cdc thang do

Tat ca cac thang do trong nghién ctru dugce danh gia qua hé sb tin cdy Cronbach’s alpha va phwong phap
phan tich nhéan t5 kham pha (EFA) vé6i phép it trich Principal component va phép quay Varimax duoc sir
dung dé danh gia tri hoi tu va phan biét cua thang do (véi ti€u chi Eigenvalue 16n hon 1.0). Két quéa danh
gi4 thang do cho thay Cronbach’s Alpha cta cac thang do déu 16n hon 0,6; hé sé tuong quan bién - téng cua
céc bién quan sat trong thang do déu 16n hon 0,5 va khong cé truong hop bac bo bién quan sat. Két qua nay
cho thiy hé s KMO twong dbi cao (bang 0,851 > 0,5). Két qua phan tich nhan t6 (EFA) da rit ra 5 nhan t&
tir 15 bién quan sat va véi phuong sai 74,010% (16n hon 50%) du didu kién. Cac thang do déu dat yéu cau
vé gia tri va do tin cay. Chung t6i ciing danh gia do tin cdy cua thang do bang cach danh gia do tin ciy tong
hop (CR) va phuong sai trung binh dugc trich (AVE). Tét ca ciac CR va AVE déu nam trén cac gia tri gioi
han 1an lugt 1a 0,70 va 0,50.

Bang 1: D9 tin ciy va tinh hdi tu ciia thang do

Thang do va bién quan sat Hésé6 Cronba P tin Phuwong sai
tai ch’s ciy tong  trung binh
Alpha hop duge trich
(CR) (AVE)
Nbi s¢ COVID-19 (FearCV) 0,863 0,866 0,677
FC2  Toi khong thé ngu duogc vi lo 1§ng viéc bi nhiém 0,856
COVID-19
FC1  Téi sg nhit COVID-19 0,855

FC3  Tim t6i ddp nhanh va hdi hop khi nghi dén viéc bi 0,844
nhiém COVID-19

Nhin thirc vé COVID-19 (PerCV) 0,830 0,831 0,620
PC1  That nguy hiém khi di ra ngoai vi COVID-19 0,848
PC2  COVID-19 la mét loai dich bénh rét dang s 0,823
PC3  So voi SARS va cim A (HIN1), COVID-19 nguy 0,791
___________________________________ hiémhon
Mua hang tich trir (PanicB) 0,816 0,817 0,598
PAB1  Nbi s khién t6i phai mua dd dy trit & nha 0,836

PAB3  Toi hoang so khi nghi rang cac san phdm thlet yéu 0,834
c6 thé hét trén ké, vi vay toi mua hang véi s6 luong
16n

PAB2 N(:)i‘ so khong co san phim minh cin khién t6i mua 0,824
nhiéu tha hon

Su khan hiém hang hoa thiét yeu (ScarcityEP) 0,801 ' 0,801 0,574
SEP2  Toinghirang cac san pham thiét yéu sé som banhét 0,822

SEP1  Téi nghi ring ngudn cung cac san phdm thiét yéu 0,793
hién tai la nho
SEP3  Tbi cam thiy sy thiéu hut cac san pham thiét yéu s 0,772
khién nhiéu nguoi mua e
Su qui tai théng tin vé Covid-19 (SocialM) 0,791 0,791 0,558
SM1  Tai thuong bi phan tdm badi lugng thong tin qualon 0,819
trén mang xa hoi vé vi-rit corona (COVID-19)

SM3  Téi thiy rang minh bi choang ngop boi luong thong 0,796
tin ma ti xir Iy hang ngay tir mang xa hoi vé vi-rat
corona (COVID-19)

SM2  Toinhan dugc qua nhiéu thong tin lién quan déndai 0,754
dich Vi-rit corona (COVID-19) dé& c6 thé hinh
thanh mot burc tranh mach lac v& nhiing gi dang xay

Hanh vi mua hang bbc dong (ImpulseBB) 0,790 0,790 0,557

IBB2  Trong bdi canh Covid-19, t6i thuong mua cac mat 0,843
hang thiét yéu ma khong cén suy nghi

IBB3  Khi di mua hang, t6i c6 xu huéng “Nhin thiy, mua 0,856
ngay”

IBB1  Céich mua hang cua t6i trong bdi canh Covid-191a 0,817
“Ct mua di”

Nguén: Nhém téc gid.
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4.2. Két qud kiém dinh cdc gid thuyét nghién ciru

Nghién ciru thuc hién CFA véi tat ca cc khai niém trong mé hinh va c6 két qua vé muc do phu hop
chung: chi-square/df = 1,03 <2; GFI=0,971 > 0,9; CFI=0,99 > 0,9; TLI = 0,99 > 0,9; RMSEA = 0,008 <
0,08. Cac chi s6 déu dat yéu cau, khong c6 bién quan sat nio bi loai nén c6 thé két luAn mé hinh thang do 1y
thuyét toi han phi hop voi dit liéu thi trudong. Cac trong s (chuan hod) déu > 0,5 va cac trong s (chua chudn
hod) déu c6 ¥ nghia thong ké (p < 0,05) nén cac khai niém dat dugc gia tri hoi tu. M6 hinh nay do luong nay
phi hop véi dit liéu thi truong va khong c6 twong quan giita cac sai s6 do luong nén né dat duoc tinh don
nguyén. Nhu vay, sau khi tién hanh kiém dinh thang do, nghién ctru da thu dugc mot bd thang do chuén, 1am co
s¢ dé tién hanh kiém dinh md hinh va cac gia thuyét nghién ciru.

Sau d6, nghién ctru tiép tuc chay SEM (mé hinh c4u tric tuyén tinh) va c6 duge két qua nhu dudi Hinh 2.

Hinh 2: Két qua phan tich SEM mé hinh nghién ciru

chi-square = 137.253
chi-square/df = 1.125
CFI= .996
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Nguon: Nhom téc gid.

Két qua trén c6 thé nhan thdy chi-square/df = 1,125; GFI = 0,968; CFI = 0,996; TLI = 0,994; RMSEA =
0,017. Két qua trén cho thay mé hinh nghién ctiru pht hop véi dit liéu thi truong.

Phén tich SEM mo hinh céu tric tuyén tinh c6 két qua kiém dinh tai Bang 2.

Két qua Bang 2 cho thay tat ca cac mdi quan hé déu c6 ¥ nghia thong ké do gia tri p < 0,05. Trong do, sy
qua tai thong tin vé Covid-19 c6 tic dong manh nhat dén ndi so COVID-19 (0,368) va hanh vi mua hang
bbc dong (0,232). Trong khi do6, sy khan hiém cac hang hoa thiét yéu tac dong yéu nhét dén hanh vi mua
hang bbc dong (0,161).

4.3. Thaéo lugn két qud nghién civu va ham ¥ qudn 1y

Dua trén mé hinh S-O-R (Mehrabian & Russell, 1974), nghién ctru nay d phat trién mot mé hinh dé
kiém tra mbi quan hé gitra sy qua tai thong tin vé Covid-19, nhéan thirc vé COVID-19, sy khan hiém céc san
pham thiét yéu, hanh vi mua hang tich trit va hanh vi mua hang bic dong, va tac dong trung gian ciia ndi sg
COVID-19 trong mdi quan hé giira sy qua tai thong tin vé Covid-19, nhéan thirc vé COVID-19 va hanh vi
mua bdc dong. Két qua nghién ctru cho thiy cac mdi quan hé dé xuat déu dugc tng ho.

Pau tién, nghién ctru ndy phat hién ring su qua tai thong tin vé Covid-19 c6 anh huéng manh mé dén ndi
s¢ COVID-19 (0,368). Trong cudc khung hoang vi COVID-19, nguoi tiéu dung st dung thong tin nhu mot
yéu tb c6 gia tri trong qua trinh ra quyét dinh. Cac chii dé phd bién lién quan dén viéc mua va bao quan thuc
pham, cac van dé sirc khoe, gidn cach xa hoi va cac van dé kinh té. Nhimg thong diép nay tao ra sy khong
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Bing 2: Bang két qua kiém dinh cac gia thuyét nghién ctru

Hé sb wée S.E C.R P Két qua
lwgng trung
binh (chuf;n
héa) (B) ,

FearCV <--- SocialM 0,368 0,078 5,902 0,000 Chap nhén
FearCV <--- PerCV 0,247 0,065 4,191 0,000 Chép nhan
ImpulseBB ~ <--- SocialM 0,232 0,061 3,307 0,000 Chép nhan
ImpulseBB  <--- PerCV 0,206 0,048 3,307 0,000 Chép nhan
ImpulseBB ~ <--- PanicB 0,222 0,039 4,007 0,000 Chép nhan
ImpulseBB  <--- ScarcityEP 0,161 0,051 2,436 0,015 Chap nhén
ImpulseBB ~ <--- FearCV 0,198 0,039 3,566 0,000 Chép nhan

Nguoén: Nhém téc gia.

chéc chén va so hai cho moi nguoi, do do, nhiéu nguoi mudén mua thém dé c6 thé ¢ nha (Naeem, 2021). Thi
hai, nhén thirc vé COVID-19 ¢6 anh hudng tich cuc dén ndi sg COVID-19 (0,247). Do tinh hinh dai dich
COVID-19 khéng chic chin, cic ¢4 nhan c6 thé lo so ban than va ngudi than ctia ho bi nhidém bénh trong khi
chua c6 phuong phap diéu trj hodc vic-xin nao dé chita hodc ngan ngura bénh (Mertens & cong su, 2020).
Bén canh d6, két qua nghién ciru cho thay ndi sg COVID-19 anh hudng tich cuc dén hanh vi mua hang boc
ddng (0,198). Verplanken & cong su (2005, p.430) 1ap luan ring nhitng cam xuc tiéu cuc 1a “dong co den tbi
hon” cung ¢b ¥ dinh mua hang bc dong cua nguoi tidu ding. Nbi so hai ting cao khi ho nhén thiy nguy co
bénh tat va thiéu hang, ho bat ddu mua sdm mot cach bdc déng cho gia dinh minh (Naeem, 2021).

Két qua nghién ciru ciing cho thay su khan hiém céc san pham thiét yéu c6 tac dong tich cuc dén hanh vi
mua hang bdc dong (0,161). Didu nay phi hop voi nhing phat hién tir cac nghién ctru trudc day trong bdi
canh cia COVID-19 (Ahmed, 2020; Naeem, 2021). Nhitng chiéc ké trong 1a mot trong nhiing yéu t chinh
tao ra ndi s¢ hdi va khi moi nguoi nhin thay nhimg chiéc ké trong trong cira hang va gidi han sb luong mat
hang ma mot ngudi co thé mua, ho bit ddu mua mot cach boc dong (Naeem, 2021). Va nghién ciru nay ciing
chi ra ring c6 mdi twong quan giira hanh vi mua sam tich trit va hanh vi mua sim bdc dong (0,222) vi ca
hai hanh vi déu lién quan dén trang thai cam xtc. Tinh trang hoang loan phat trién do COVID-19 khién moi
ngudi mua hang tich trit va do khong c6 thoi gian dé 1én ké hoach, viéc mua sim ndy mang tinh mua bdc
ddng d6i v6i viee mua cac mat hang thiét yéu ting Ién.

Nhing phat hién ctia nghién ctru nay gop phan phat trién vé mit 1y thuyét. Nghién ctru trude day da ap
dung mo hinh S-O-R (Mehrabian & Russell, 1974) dé giai thich hanh vi ciia ngudi tiéu dung trong cac bdi
canh khac nhau. Trong nghién ciru ndy, chung tdi sitr dung nhan thirc vé COVID-19, su thiéu hut cac hang
hoa thiét yéu, su qué tai thong tin vé Covid-19, hanh vi mua hang tich trit 1a tac nhan kich thich, ndi sg
COVID-19 1a chu thé, va hanh vi mua hang béc dong 1a phan tmg. Nhimng phat hién nay két luan rang mo
hinh S-O-R 1& mét khuén kho hitu ich va manh mé dé giai thich hanh vi ciia nguoi tiéu ding trong bdi canh
dai dich COVID-19.

Nghién ctru cung cp nhitng ham ¥ quan 1y ¢6 gia tri cho Chinh phu, nha san xuét va nha ban 1é trong linh
vue hanh vi ciia ngudi tidu ding. Két qua chi ra ring c6 mot mdi quan hé dang ké gitra sy qua tai thong tin vé
Covid-19 va ndi sg hii vé COVID-19 va dan ti hanh vi mua hang bc dong. Do d6, dé giam bot sy s¢ hai va
mua sim bdc dong ciia moi ngudi, Chinh phu can thong qua cic phuong tién truyén thong chinh thong cung
cap thong tin chinh xac, 1am han ché hanh vi mua sdm bdc dong cta nguoi dan. Cac nha hoach dinh chinh
sach va nha tiép thi co thé thu hut nhimg ngudi ndi tiéng va nhitg ngudi c6 anh hudng trén mang xa hoi dé
truyén tai nhitng théng diép tich cuc dén cong chung théng qua mang xa hoi. Ddi véi cac nha cung tng, dé
han ché tinh trang khan hiém cac san pham thiét yéu, can c6 hé thong giam sat luong hang ton kho theo thoi
gian thuc va co ké hoach bd sung lién tuc cac mdt hang mai, dac biét la nhitng mat hang c6 thé c¢6 nhu cau
cao trong cac su kién bat 6n nhu vay. Ddi voi cac nha ban 1€, viéc chuyén sang kinh doanh truc tuyén nhiéu
hon ¢6 thé 1a mot cach hiéu qua dé giam bét tac dong tiéu cuc cia COVID-19.

5. Két luan
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Nghién ciru nay 1a mot trong nhitng nd luc dé xem xét cac nhan té anh huéng dén hanh vi mua hang boc
ddng ctia nguoi dan Viét Nam trong boi canh COVID-19. Céc phat hién chimg minh ring sy qué tai thong
tin vé Covid-19 va nhan thirc vé COVID-19 14 ¢6 anh hudng dén ndi sg COVID-19 va tir 6 dan t6i hanh vi
mua sim bdc dong cta ngudi Viét Nam. Cac yéu t6 khac nhu sy khan hiém cac san pham thiét yéu va mua
sam tich trit ciing dong mot vai trd quan trong trong hanh vi mua sam boc dong ciia ngudi dan Viét Nam.
Nhiing phat hién nay gop phan hiéu rd hon vé cach COVID-19 kich hoat hanh vi mua hang bdc dong cua
ngudi tidu dung théng qua cam xtic s¢ hai va dé xuat nhidu ham y quan 1y cho Chinh phu, doanh nghiép va
cac nha hoach dinh chinh sach vé cach kiém soat ndi s¢ hai ctia nguoi tiéu dung va thiic day tiéu ding lanh
manh trong bdi canh bat 6n nhu COVID-19.

Nghién ctru con mét s6 han ché can duge khic phuc trong twong lai. Thir nhat, nghién ctru niy chi st dung
phuong phéap nghién ctru dinh luong. Cac nghién ctru trong twong lai c6 thé két hop phuong phép nghién
ctru dinh tinh va dinh lugng dé diéu tra sau hon vé hanh vi mua sim bdc dong va cac nhan té anh huong
dén n6 ¢ Viét Nam. Thir hai, mau nghién ctru dugc chon theo phuong phap phi xéac suét do han ché vé thoi
gian, kinh phi va sy gian cach xa hoi trong dai dich. Cac nghién ctru trong twong lai nén chon mau theo xac
suat, phan b6 déu gitta cac ving dé dam bao tinh so sanh. Cudi ciing, cic nghién ctru trong tuong lai c¢6 thé
bd sung thém cac bién dé nghién ctru toan dién hon cac nhan té anh huong dén hanh vi mua hang bbc dong
ctia nguoi Viét Nam trong bdi canh nhu COVID-19.
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